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EDITORIAL

We think that the most important qualities of the Live DMA network are the sha-
ring of knowledge, best practice and experience across European borders, that we
represent a collective voice working on European challenges and finally that the
network facilitates and inspire cooperation between national organizations, and
between venues and festivals in different European countries:

We see it as a great quality that this collective effort is based on ethical values and
the solidarity resulting of out network’s awareness of collective responsibility for the
ecosystem of live-music and communities in general- Our values are also stated in
Live DIMA's which is signed by all our members:

Amongst the many great achievements of the network in the past years, we would
highlight the work that has been done during the pandemic - connecting the
members, , and supporting the national organizations in their
work keeping the sector floating during the crises- And, that the EU commission
again granting us the network funding for the next four years- It’s a big clap on the
shoulder and huge recognition for the network and the work being done-

The funding by Creative Europe is indeed a great sign of recognition for Live DMA
and its members - it is still not self-evident that authorities acknowledge the
venues, clubs and festivals - the platforms for artistic performance, the cultural
intermediators for live experiences - as indispensable part of the musical universe
being in need of support and protection: In the last 4 years we also managed to
develop further , gained visibility with our at important
decision makers and were able to enlarge our network in welcoming 4 new .

Our most important wish for the future of Live DMA, is that most European
venues, clubs and festivals will survive through the pandemic crises and that the live
music scene will again flourish, being more diverse and stronger than ever!

And that the social, cultural and economical values and achievements the venues,
clubs and festivals represent will get fully recognized- And that this recognition leads

to financial and requlatory support by our system and its decision makers-

Anders Tangen and Isabelle Von Walterkirschen, Live DMA Co-Presidents



https://www.live-dma.eu/wp-content/uploads/2019/06/LiveDMA_Ethical_Charter_2019.pdf
https://www.live-dma.eu/resource-platform/
https://www.live-dma.eu/wp-content/uploads/2022/02/Live-DMA-tree-structure.pdf
https://www.live-dma.eu/category/advocacy/
https://www.live-dma.eu/our-members/

EDITORIAL

Live music grows from passion, commitment and learning by doing- Soon, the grass-
roots music scenes mixed up with more commercial or institutional projects creating
a plural and diverse music jungle-

Still, the health and ecological crises do not spare anyone, and they bring us back to
our weaknesses, social and territorial inequalities: They take us out of our comfort
zone and make us confront our denialism; they shake up what was established like a
single model of touring and programming music:

We may feel powerless and paralysed while we all must be able to take some risks,
to change and adapt, and set up our own rules towards a fairer and more sustainable
live music ecosystem- We shall not let tech and global companies dictate the rules
according to their profit and interest- We have to propose different scenarios, in
which the audience is not just a consumer, data is not for sale, and inclusion is not
a marketing arqgument- Let’s get back to the basics and slow down, but let’s do it
right-

How do we know it’s going to work? Now we know we are not alone: We will coope-
rate, support each other, inform, share, improve; we will continue to do it by our-
selves, learning by doing, together-

With this magazine, we wish to show exactly that: the values that have uplifted
Live DIMA from the very beginning are still as relevant and primordial today- We are
very proud of the actions that the Live DIMA network have achieved these last years,
and we are convinced that we will be able to do our part for the live music sector
to move on from unfair and damaging practices to ones that are just, inclusive and
sustainable: We hope you will find pleasure and learn many things by flipping through
the pages of this magazine which gets back on the most important themes the
network has worked on- This is just the beginning:

Live DMA team
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https://www.live-dma.eu/paths-of-cooperation/
https://www.youtube.com/watch?v=DI0rMXi1Rw4
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https://www.live-dma.eu/the-diversity-roadmap/
https://www.live-dma.eu/the-diversity-roadmap/
https://www.live-dma.eu/the-diversity-roadmap/
https://www.live-dma.eu/try-angle/
https://www.live-dma.eu/report-live-dma-forum-at-tallinn-music-week-2021/
https://www.live-dma.eu/report-live-dma-forum-at-tallinn-music-week-2021/
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forest in order to compensate the CO2
emissions related to its activities.
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https://www.live-dma.eu/inspiration/keepon-air-live-music-in-times-of-coronavirus/
https://www.live-dma.eu/inspiration/con-front-how-popular-live-music-can-commemorate-european-heritage/
https://www.live-dma.eu/inspiration/plug-in-beats-smartphone-party/
https://www.live-dma.eu/inspiration/issue-wrestling/
https://www.live-dma.eu/inspiration/the-4ad-muziekclub-a-live-music-venue-with-sustainable-practices-philosophy/
https://www.live-dma.eu/inspiration/fair-ticketing-systems-in-the-live-dma-network/

Every year, Live DMA supports its members in
collecting data about the venues and clubs part
of their network. This data is compiled, thanks

to a shared and bottom-up methodology, in the
only statistical survey about live music scenes in
Europe, called the Survey.



https://www.live-dma.eu/the-survey/

THE SURVEY

LIVE MUSIC VENUES & CLUBS IN EUROPE - FACTS & FIGURES
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https://www.youtube.com/watch?v=mt-I9KscnP4

About the .

A powerful artistic performance, a memorable night out with your
friends or a successful festival all rely on the same three elements.
It is an interaction between artists, audience and setting. The role of
a venue is to manage and set up the interaction between these three.

It is never just about one of these elements: a great artist cannot
thrive in an unsuitable setting. You can create the coolest club or
venue, but if it does not relate to your (local) audiences and/or demo-
graphics, you might not succeed. Therefore we present to you: the
Try-Angle. A clear and workable model 1inspired by European live music
professionals’ expertise, which allows to look at new strategies.

Try-Angle 1instructions for use

Follow steps 1, 2 & 3 of the flowchart to discover live music professio-
nals’ tips to define your values, your audience and how you want to di-
versify it using our complementary resource!

Follow steps 4, 5, 6 & 7, in whatever order, to try to develop a project
using the TryAngle! You can either focus on the artistic side or the
setting side, or even both, and this at two different scales: the one
of a one-time event or the one of your policy.

The Try-Angle can be used by venues, clubs or festivals, either profes-
sional or amateur.

Don’t hesitate to add new input to the tool and share them with us at
contact@livedma.eu.


https://www.live-dma.eu/try-angle/

Scribble, circle,
highlight, anno-
tate.. the Try-Angle
is for you to use
and appropriate!

This tool 1is not
dangerous, wuse it
without precaution.


https://www.live-dma.eu/try-angle/

HOW TO USE @ @
THE TRY ANGLE ? What are your values?

Who is your audience?
Follow steps 1, 2 & 3 of the flowchart to
discover live music professionals’ tips to
define your values, your audience and
how you want to diversify it using our
complementary resource!

Diversify your audience

Do you have your ambitions and
frameworks regarding target
audiences anchored in your

mission statement?

Get to know your (target)
audiences by researching your
local demographics and by
surveying your audience!

‘You can use our complementary resource

Follow steps 4, 5, 6 & 7, in whatever
for inspiration:

order, to try to develop a project using

the Try-Angle! You can either focus on

the artistic side or the setting side, or
even both, and this at two different Ns- Jes

scales: the one of a one-time event or

good idea which parts of the
demographic are missing

You have done research and have a

Try to see things from
a different angle

Mo

the one of your policy. The Try-Angle
can be used by venues, clubs or
festivals, either professional or amateur.

§

@

Q/——b
=

\ When you compare your existing
audiences to your desired
e \ audiences groups, can you
/ identify a gap?
Scribble, circle, highlight, annotate... r
the Try-Angle is for you to use and Assert your values by specifying
appropriate! Don’t hesitate to add new

your mission statement!

input to the tool and share them with
us at contact@live-dma.eu.

You can use our complementary resource for
inspiration:

Have you considered
genre cross-overs?
Have you tried to
book bands from Have you involved
your town / area? / local advocates for

specific genres?
Have you tried to
programme genres that
bridge the gap?

Ask yourself the questions
ngN I S- "6'{ below to try to see things from
—

a different angle at event scale!

Have you tried to organise standing and
seated concerts? Have you tried to

organise “lying concerts” such as —é\
“musical siestas”? start to finish? )
(_ (STANDING, SITTING, LYING DOWN ]

programme other Have you tried to allow people to
genres than the walk around during the concert
usual ones? instead of standing/sitting still?

Have you tried to let people walk in
and out as they please instead of
them having to see the show from

Have you tried to

L Have you tried to make the unwritten
rules (i.e. ‘how to behave here’)
of the concert explicit?
And even challenge them?

e Have you got
new ideas?
- Let us know!
H tried to h /—
:r‘t/iZt?gla;Zn :ctit‘clee \ O
role in that other event LENGTH PRICING
linked to the concert? e — ) —————
ADDED |__ Have you tried to —= )
EVENTS organise any other % FOOD %
S event linked to a —

concert (before, during . )
or after)? Have you tried to play around with
the length of the concert

Have you tried to change the
pricing of concerts?
Have you tried to play around

(e.g. workshops, a with food and drinks on offer?

conference, an open
meeting,
ascreening, a meal...)

(Free, cheaper, price differentiation,
pay-as-you-want, when/where to buy

(very short, very long, repeat shows) tickets, pay-it-forward schemes?)

Try to bridge the gap! You can use
the complementary resource «The
Diversity Roadmap»

For inspiration : http://live-dma.eu/the-diversity-roadmap/

$

You develop the project using the

TRY
ANG

Have you tried to organise
concerts on different days
of the week?

S

Have you tried to
organise concerts at
different hours 7

PARTNERSHIPS

Q Have you tried to build

partnerships?

PLACE
2

Have you tried to organise
concerts in different places? (Eg.
not only other cultural venues,
but also public spaces,
#~~  community centers,
neighborhoods, rural areas, etc.)




POLICY (5) EVENTS

Ask yourself the questions below to try
to see things from a different angle at
event scale!

Have you tried to
organise open mics?

Is your venue an open place
where anyone can come in
and feel welcome?

Have you tried to involve people from
some community or neighborhood in

the organisation of the event (prepare
Mo p A the meal, welcome the audience, )
organise the concert...) s Have you tried to 6)5) Have you tried to organise sound
& organise pop-up A performances where the audience
N events in people’s e is part of the show?
& daily places? Z
OO c]
R %,
Have you tried to organise (go [*}
concerts at people’s S 6%/
workplace? 33
Do you want your venue to Does your venue play a «/7\ 5
be such a place? What can E— cultural part in your close Q® Have you tried 7%
you do to reach this goal? neighborhood? $ stimulating % Have you tried to
C‘)Q conversation and ) organise nights -
Have you tried to > connection between ®, where the audience is
organise concerts Q@ members of the D the DJ?
in people’s ) audience? 2
homes? NG Q
9 E)
s %
Jes Ne S R
& >
Q
‘ Have you researched possibilities to
use new and different kinds of
Have you tried to work media, such as the gaming
together with other industry?
Do you see your venue Do you want your venue to cultural organisations,
. . h as the theat
simply as a location or as a play such a role? What do S e museum?
place providing — you do for that? (eg. bar,
experience/knowledge? public internet access,
shared garden or orchard
9 ’ b BRINGING SETTINGS AND ARTISTIC TOGETHER é
compost, etc.)

POLICY

R R Ask yourself the questions below to try
Can you imagine what your If your venue’s location was to see things from a different angle at

policy and project would be : : the scale of your overall policy!
if you did not have any A d'ﬁeren.t,’emt’ﬁzlgaﬁzg Hsiee g P

location/building?

Have you tried to invite local
communities to form a
programming committee?

What can you imagine to
provide new experiences for
the audience?

ol Do you involve Do you perceive 6}9
l‘é/ the audience in your audience as %
/S the a passive 2,
Have }’OU QOt oc‘g‘/ management of consumer or an %\
new ideas? Is your concrete building an é\ your venue? active partner? .
Let us know! asset or an obstruction when it & %
comes to involving (new) < ¥ A
audiences? é\ C%\
Q(’J BRINGING AUDIENCE AND POLICY TOGETHER '7¢
S o
< %
$ )
Have you tried to é‘/ In case of a not-for-profit organisation: Are /O/\
) i N people from the neighbourhood in any way
Have you tried to Orgamse‘evems,Whose (’}v represented in the board (directors, OC%\
organise any other main goal is G% programming...) of your venue? 4\;
events than concerts? togetherness, and s $
music would come &
(eg. workshops, a conference, an second/music is a
open mee‘:‘g‘af s)c"ee"i"g' a pretext to meet and
share a moment )
together? Have you tried to work Have you researched
9 together with other cultural possibilities to use new and
organisations, such as the different kinds of media, such
theatre or the museum? as the gaming industry?

@ &————  BRINGING SETTINGS AND ARTISTIC TOGETHER e







TOWARDS A GREENER LIVE MUSIC SCENE WITH PULSE

ARTiISTS aNd culTural players Reali3E ThaT ThE pRESERVabiliTy @f @ur plaNeT is [iMITE.
The culTural SECTYR, a CYIIECTIVE NaME f@R ThE arTS, hERITaGE aNd SwCiv-culTural
SECTYR, RECYGNI3E ThaT a TRaNSITIYN MYVEMENT iS NECESSaRY aNd ThaT ThEIR CUNTRibu-
TIVN May NVT be as small as They wrisiNally beliEeved.

*SusTaiNabiliTy is The arT ¥f liviNa WEl, WIiThiN ThE ECVIvaical [MiTs ¥f a fINITE

PIaNET. ART iS MURE ThaN aN INSTRUMENT iN This prRWCESS. IT'S ThE NaTURE ¥f iT." PRYF
Tim Jackswn

PUISE TRaNSITIENETWERK YRiGINATEd fRYM This REalizaTivN. CulTural players with a
SENSE ¥f URGENCY dECIdEd TV [VIN fYRCES by STaRTiNG & NETWVRK. PUISE bEIEVES
ThaT CUITURE CaN bE a driVER @R TRaNSITIVN TV a svcially [uST aNd susTaiNable sv-
CIETY. IT CUNNECTS CulTURAl VRGANI3ATIWNS ThaT EXPERIMENT WiTh SusTaiNablE alTERNa-
TIVES T® YUR CURRENT S¥CiETal M¥dEl, WiTh SEIf-SUFFIiCIENCY aNd culTural acTivism at
iTS CYRE. IT bRINGS TRANSITI¥N INNYVATYRS aNd NYVICES TYGEThER aNd TRIES TV
STRENGThEN SUSTaINablE acTiwN iN This way.

WiTh aN aNNual, ThEMaTic COYNFERENCE day, parTiCipaTYRY TRAJECTWVRIES, EXPERTISE iS
Shared WN a larGER Scale. IN This way, PUISE aiMS T¥ SUPPYRT ThE SECTWR iN MaKiNG iTS
YWN PRACTICES MYRE SUSTAINAblE aNd T® CREAQTE AWaRENESS ab¥uT ThE RVIE ¥f CUITURE

IN ThE TRaNSITIYN T® a [UST aNd SuSTaiNablE SWCIETY.

CUITURE WaNTS T¥ EXCITE, Sharg, REFIECT, ENTERTAIN, EXPERIENCE aNd bRwadeEN. WE KNYW
ThaT TRaNSITIUN REQUIRES aWaRENESS aNd bEhavivral chaneE. WEll, [ET That be The
PYWER ¥f CUITURE: h¥IdiNG & MIRRYR Up T¥ SUCIETY, iMaGINING alTERNATIVES aNd TY-

GEThER SEARChING fYR Ways T TRaNS|aTE ThESE alTERNATIVES fYR ywu and ME.

INSTEaAd ¥ REINVENTING ThE WhEEl, WE Sh¥wW YUR NETWWRK WhaT has bEEN Realized and
TRY TV INSPIRE YThER YRGANI3aTIWNS WiTh 6¥v¥d pracTicES. This is WheRE ThE diaiTal
safari CYMES IN. DuURiING a pracTical safari, a small GRYuUp ¥ peWplE [iTERAIlY ViSIT EACh
YThER TV GET INfYRMATIUN fRYM fiRST hand. By ViSiTiNG 6¥¥d prRacTiCES PUISE TRIES
Show whaT The pvsSibiliTIES aRE T¥WarRdS a MYRE [UST and SusTaiNablE wwrld.

RECENTlYy WE STARTEd a SERIES WN SusTaiNabiliTy fYR MUSIC VENUES aNd ClubS TWGEThER
with Live DMA. The Disital Safari ¥N SusTaiNabiliTy aIVES livE MUSiC pRYFESSIVNalS
ThE WYppYRTUNITY T¥ ViRTUAllYy VISIT liVE MUSIC SCENES ThaT WWRK iN aN EC¥I|vgical way.
FrRoM caTERING Tw SusTaiNable buildiNe, up TV The MwbiliTy @f The audiENCE and
aRTISTS YR ThE Way ThEYy MaNaGE WaSTE, bENEFIT fRYM CUNCRETE TipS YN how TV
ThiNK aNd acT IN @ SUSTaINablE MaNNER IN YPUR [iVE MUSIC VENUE @R Club.

DY yvu WaNT TV [EaRN MYRE abwuT ThEe digiTal safaris? G¥ ViSiT YUR VR

SUBSCRIDE T® WUR .



https://www.pulsenetwerk.be/
https://pulsenetwerk.us12.list-manage.com/subscribe/post?u=93192b3ff5162c4cc54802668&id=d5b4314c74
https://www.pulsenetwerk.be/
https://www.live-dma.eu/digital-safaris-on-sustainability/
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LIVE DMA, TRYING TO LINK
COOPERATION AND SUSTAINABILITY

WE YfTEN say ThaT The CYRE ¥f LivE DMA is TV bE a NETWYRK ¥f TRaNS-NaTiwNal
CYYPERATIVN.

ANd iT iS: WE TRY TV ENhaNCE CYVPERATIUN ¥f [IVE MUSIC PRYFESSIUNAlS ThrRYUGh
VaRiVUS MEETINGS, WYRKING GRYUPS, GENERAl aSSEMDIIES, fYRUMS, CYNFERENCES, MailiNG
lisTS, (You Name iT!) EIThER UNIINE aNd iN PERSYN. WE WfTEN TRAVEl aRYUNd EURVPE TV
MEET WYUR MEMDERS, diSCYVER ThE [iVE MUSIC VENUES parT ¥f YUR NETWWRK and SprREad
ThE IMPYRTANCE ¥f SUPPVRTING |vcal MUSIC SCENES TY Varivus pEVpIE.

For ThESE REASYNS, ThE STaff anNd bward ¥f Live DMA Travels @fTEN, pERhaps WNCE
EVERY MUNTh YR S¥. ANd, bECAUSE iT iS WfTEN faSTER, UNFfYRTUNATElY MYRE affwr-
dable aNd |ESS ENERGY-CUNSUMING, WE VfTEN TRaAVEl by planEe.

WhEN |vvkiNG aT Live DMA’S Carb¥N fYYTPRINT ThaT WE did fYrR The year 2019, wWe

CaN SEE Thart, aparT fRYM ThE dEPRECIATIUN Vf YUR CYMPUTERS, YUR SECYNd biGGEST

PYIE ¥f CaRbYN EMISSIUNS iS wUR plaNE TRaVEL WiThiN The Live DMA staff, we VfTEN

discuss hww We fEEl bad abvut This. WhaTt is YUR RYIE IN ThE cliMaTE CRriSiS That WE
face? IS YUR WYRK MURE IMPWRTANT ThaN ThE plaNET’S ECYSYSTEMS?

ThEN, WE |YYKEd aT ThE CaRbYN EMISSIUNS ¥f a Mid-Si3E CYNCERT VENUE iN ThE NYRTh
¥f FRaNCE. ThEIR CaRbYN EMISSIUNS WERE Way biaGER ThaN YURS, UNAERSTaNdably. ANd
ThEN WE UNJERSTY¥d: WE haVE a RVIE TY play iN CREATING ThE RiGhT CIRCUMSTANCES
fUR MUSIC VENUES TY STaRT ThER ECY|Vaical TRaNSITIUN aNd REAUCE ThEIR iMpacT 9N
The plaNET. This MiSSI¥N wWas way MYRE IMPYRTANT ThaN YUR ECY|Vaical FYYTPRINT.

That's whaT WE shwuld focus WN: TRYING TV hiehliGhT ThE REIEVANCE aNd iMPYRTaNCE
vf smaller scales, for The Sake ¥f The planeT’s WEIl beiNe. HighlichT alsw The RElE-
VaNCE aNd IMpYRTANCE ¥f |vw TECh and DIY fwr haviNe EVENTS ThaT aRE CYhERENT
WiTh YUR ValUES, YUR CYMMUNITIES aNd wur scales. WE'll [ET Cwldplay fiGURE YUT how
TV dv ‘EcY-fRIENdlY STadium WYRIA TYURS® WhilE WE'll TRY T TakE CaRE Vf The PEVPIE
whv acTually waNT TY chanNGe ThE TYY Rrapid aNd YVER-PRYAUCTIVE pacE ¥f YURr
WYRId.
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Of cwursE, The Live DMA staff has decided T STill work 9N iTS ECVIVGical impacT.
WE WaNT T¥ TRAVE| IN @ SMARTER Way: STYP TaKiNG ThE plaNE NIy f¥rR a 20MIN pRE-
SENTATIWN aT a paNEl. NYw, WE TRY TV MEET MYRE PEVPIE, PRESENT MYRE Vf YUR pRY-
[ECTS aNd ViSiT EVEN MURE [iVE MUSiC VENUES, clubs and fESTivals TY MakE YUR TRip
have EVEN MYRE SENSE.

Alsv, The paNdemMic, which was harsh f@r ThE WhIE SECTYR, STill had iTS pYSITiVE
iMpacTs, aNd NwTably The mulTiplicaTiuN ¥f WNIINE MEETINGS aNd EVENTS fUR pRUFES-
SiUNal YRGANISATIUNS. ThE SECTWR was VERY faST iN adapTiNg T¥ a WYRId WiThouT
TRAVEIS aNd Where physical counTacTs NEEdEd T be avwided. AT Live DMA, WE dEVE-
|vpEd bi-MYNThly MEMDERS' MEETINGS, aNd WE REaliged ThaT WE had NEVER bEEN S¥ Much
IN CONTACT WiTh YUR MEMDERS ThaN bEfwRE.

IT was YuT Vf NECESSITY, Vf CYURSE: iN SUCh a CRISiS aNd UNSEEN SiTuaTivN, PEVPIE

NEEd TY REACh YUT aNd Talk TV ThEIR PEERS, IN YRAER TV N¥T fEEl alYNE and TrRapped

IN ThE hRRYR ¥f ThE CRiSiS. ThE pandeMiC MadE US IEGRN hww T INTERACT aNd WYRK

UNIINE, aNd d¥ s¥ iN aN INTEIIGENT way. ONE ¥f YUR [aTEST pRYJECT, ThE TRY-ANGIE,

was actually conceived 1007 @NIINE, Via 3%9¥M MEETINGS. ANd whaT a SUCCESS ThaT way
vf WYRKING wasl

Of cYUrSE, WE STill NEEd facE-TY-facE INTERACTIYN. QUR SECTVR iS MYST ¥f all abvuT
swcial values. We Will NoT STYp TV TRavEl BuT WE wWill TRAVEl iN @ SMaRTER Way, and WE
Will CONTINUE TV dEVEIVP NEW WayS Vf WYRKING TYGEThER, NVYTably WNIINE. CUITURE is
ThE bEST TYY| TV IMPRYVE YUR SYCIETIES aNd |Ead ThEM TYwardS a fair, CYhERENT,
ECY|waical aNd swcially jusT WwRrld. ANd WE Will bE a parT @f This.
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There s o sich straight commumication as on Jr\/\? live gigs
where we cavn truly fransmit experiences and feelings +o the listeners
avd v exchange feel their feedback instantly on the stage.

What would life be without live music?


https://www.live-dma.eu/what-artists-say/
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M US'C The Statement “Music is Not Noise” comes from a working group comprising live

's N OT music experts from across Europe who worked together back in 2019 in Antwerp

and Madrid to lay out the statement ‘Music is Not Noise’ and qualify this with facts
N 0 's E to illustrate the argument and why it is important. This white paper was written in
Www.live-dma,ey

reaction to the World Health Organisation’s guidelines on sound regulations which
define live music as “leisure noise” .

«Live DMA states unequivocally that music is not noise. Across
different sectors and nations, there are varied definitions of
the related terms noise, sound and music. Those terms also

have different cultural associations depending on the language
they are in. Some of the definitions are informed by whether
particular noises or sounds are a nuisance, for instance, “is

" noise a nuisance?”, “is sound a nuisance?”. The answers to

MUS'C these questions are subjective. They depend on the specific

context of any instance of noise, sound or music, the intent

'S NOT in its creation, and who the receiver is. However, it is clear

that music is sound which is made on purpose and is not the

NO'SE by-product of another activity.”

www.live-dma.ey [-]

“Additional sound regulations would speci-fically endanger
NOIS artistic freedom and diversity of certain music genres where
E loudness is an integral part of the artistic and cathartic

process of the performance and live experience. Audiences

IS should have the freedom to make individual informed choices

to experience music without limitations, whether that be

|
MUSIC industrial techno, heavy metal, orchestral music, drone, grime,

or any kind of artistic music expression.”

[.]

www.live-dma.eu
“Although several research papers describe the social benefits

hI‘Js,c of music in our lives to the fore, the increasing quantity and

'S N complexity of rules for live music organisers tend to restrict

OT and inhibit rather than support this valuable cultural sector.”
NOISE 2

www.live-dma.ey

“The European, national and local authorities should support
and work continuously together with live music associations

NO'SE to actively encourage artistic development instead of stifling

it.”

MUSIC

www.live-dma.ey READ THE FULL WHITE PAPER “MUSIC IS NOT NOISE”
https://www.live-dma.eu/white-paper-music-is-not-noise/



https://www.live-dma.eu/white-paper-music-is-not-noise/
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Find in these pages some games to allow youh\"‘\**
mind tfo wander away from work... or not! ;)
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Creative
LOST IN... Europe
In how many clicks can you ﬁncit%é DMA in the Crea-
tive Europe website? TN
- START HERE:

h’r’rps //ec. eur'opa eu/culture/creative-europe;
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https://ec.europa.eu/culture/creative-europe
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VERTICAL
HORIZONTAL 1. we like to...
3. second smallest continent 2. for your ears & your heart
5. we all have (at least) one 4. what all live music scenes deserve
7. working together 6. where all artists begin
10. disturbing sound 8. enriches our society
11. a place for live music 9. live music event which repeats occasionally
13. can be pro or amateur 10. Live DMA is one
15. you are reading one 12. street after 8pm

14. stage, big or little
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thank you for the music, thank you for the laughs, thank you for the work, thank you for the ideas, thank you
for speaking english, thank you for the long online meetings, thank you for travelling, thank you for the mo-
ney, thank you for the partnerships, thank you for the survey, thank you for the participation, thank you for
open club day, thank you for the beers, thank you for the training, thank you for acceptance, thank you for the
general assemblies, thank you for the network, thank you for the years that have passed and the ones to come,
thank you audrey, thank you for the visits, thank you for not showing up, thank you for the fails, thank you for
the wins, thank you for culture, thank you for photoshop, thank you for advocacy, thank you for your com-
mitment, thank you for the music, thank you for the laughs, thank you for the work, thank you for the ideas,
thank you for speaking english, thank you for the long online meetings, thank you for travelling, thank you for
the money, thank you for the partnerships, thank you for the survey, thank you for the participation, thank you
for open club day <3, thank you for the beers, thank you for the training, thank you for acceptance, thank you
for the general assemblies, thank you for the network, thank you for the years that have passed and the ones to
come, thank you audrey, thank you for the visits, thank you for not showing up, thank you for the fails, thank
you for the wins, thank you for culture, thank you for photoshop, thank you for advocacy, thank you for your
commitment, thank you for the music, thank you for the laughs, thank you for the work, thank you for the
ideas, thank you for speaking english, thank you for the long online meetings, thank you for travelling, thank
you for the money, thank you for the partnerships, thank you for the survey, thank you for the participation,
thank you for open club day, thank you for the beers <3, thank you for the training, thank you for acceptance,
thank you for the general assemblies, thank you for the network, thank you for the years that have passed and
the ones to come, thank you audrey, thank you for the visits, thank you for not showing up, thank you for the
fails, thank you for the wins, thank you for culture, thank you for photoshop, thank you for advocacy, thank
you for your commitment, thank you for the music, thank you for the laughs, thank you for the work, thank
you for the ideas, thank you for speaking english, thank you for the long online meetings, thank you for tra-
velling, thank you for the money, thank you for the partnerships, thank you for the survey, thank you for the

participatio for the traigige, thank you for
acceptance, t pars that have
passed and th - Jing up, thank
you for the fail rc : :; k you for ad-
vocacy, thank for t for the laugh'i#nk you for the

work, thank you for the ideas, thank you for speaking enghsh thank you for the long online meetings, thank
you for travelling, thank you for the money, thank you for the partnerships, thank you for the survey, thank you
for the participation, thank you for open club day, thank you for the beers, thank you for the training, thank
you for acceptance, thank you for the general assemblies, thank you for the network, thank you for the years
that have passed and the ones to come, thank you audrey, thank you for the visits, thank you for not showing
up, thank you for the fails, thank you for the wins, thank you for culture, thank you for photoshop, thank you
for advocacy, thank you for your commitment, thank you for the music, thank you for the laughs, thank you
for the work, thank you for the ideas, thank you for speaking english, thank you for the long online meetings,
thank you for travelling, thank you for the money, thank you for the partnerships, thank you for the survey,
thank you for the participation, thank you for open club day, thank you for the beers, thank you for the trai-
ning, thank you for acceptance, thank you for the general assemblies, thank you for the network, thank you for
the years that have passed and the ones to come, thank you audrey, thank you for the visits, thank you for not
showing up <3, thank you for the fails, thank you for the wins, thank you for culture, thank you for photoshop,
thank you for advocacy, thank you for your commitment, thank you for the music, thank you for the laughs,
thank you for the work, thank you for the ideas, thank you for speaking english, thank you for the long online
meetings, thank you for travelling, thank you for the money, thank you for the partnerships, thank you for the
survey, thank you for the participation, thank you for open club day, thank you for the beers, thank you for the
training, thank you for acceptance, thank you for the general assemblies, thank you for the network, thank you
for the years that have passed and the ones to come, thank you audrey, thank you for the visits, thank you for
not showing up, thank you for the fails, thank you for the wins, thank you for culture, thank you for photoshop,
thank you for advocacy, thank you for your commitment, thank you for the music, thank you for the laughs,
thank you for the work, thank you for the ideas, thank you for speaking english, thank you for the long online
meetings, thank you for travelling, thank you for the money, thank you for the partnerships, thank you for the
survey, thank you for the participation, thank you for open club day, thank you for the beers, thank you for the
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CONTACT@LIVE-DMA.EU
35 RUE CRUCY, 44000 NANTES
FRANCE
WWW_LIVE-DMA.EU



https://www.live-dma.eu/

